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Abstract

With the rapid increase of the Internet and the World Wide Web {WWW?} security has become a key concern of many
organizations, enterprises and users. Criminal attacks and intrusion into computer and information systems are dispersion swiftly
and they can come from anyplace or universally. The design of the security model and development of the tactic rests on the faith
that modern business and technological systems are versatile vibrant systems. Security will then be achieved by focusing on a
particular set of security necessities and by securing the business judgment and individual information flows of an e-process. A
descriptive study on the systematic approach in e-business security and a methodology for its completion is presented which
identify and describes the succession of the phases that should be performed.
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l. INTRODUCTION

E-business implies the two aspects by way of electronic and the second is viable activity. E-Business means operation on networks
such as internet which suggest fast and in effect solution for realizing various sorts of businesses. In more general sagacity, we can
say any business that uses computer. But today it is mostly done using World Wide Web, Internet, Intranet, Extranet or any
amalgamation of these. Businesses also have been engage in a form of e-business known as electronic data interchange (EDI) for
many years. EDI occurs when one business broadcasts computer legible data in regular format to another business. A good
definition declares the use of electronic data transmission to augment a business process. IBM has defined Electronic business to
be “the conversion of key business processes through the use of Internet technologies". Today major companies are rethinking
their businesses in term of the internet and its fresh culture and capabilities. A perception of paperless business is emerging.

E-business wants to provide safe services for applicants. It is the main anxiety of electronic transactions. Safety observes to the
risk security and trust connected by the participants in e-business. Requirement of development of trust, discretion and privacy are
key concern to e-business. Discretion is the extent to which businesses makes personal information available to other businesses
and individuals. With any business, confidential information must stay behind secure and only be reachable to the proposed
recipient. This becomes even more complicated when production with e-business expressly. Protection of any electronic file or
record from unauthorized contact and ensuring safe transmission and data storage of such information is key fear. Computer and
networks in the beginning were built to simplicity the exchange of information.

E-business can be defined as the use of the internet to network and authorize business processes, electronic commerce,
organizational communication and association within a company and with its customers, suppliers, and other stakeholders.
Ecommerce is the buying and selling, advertising and service of creations and services via computer networks. Since e-business
includes the process of manage with suppliers and customers there is go beyond in activities with e-commerce. These comprise
transactions relating to procurement, logistics, supply chain management, imbursements, store control and order tracking.

Il. RESEARCH PROBLEM

E-business is very broadly implemented by many companies in order to make straightforward purchasing processes by customers.
There is almost an uncountable numeral of methods that an e-business arrangement could be attacked by hackers, crackers and
disgruntled insiders.

I1l. OBJECTIVE OF THE STUDY

— Toanalyze the Confidentiality to ensure the e-business security issues.

— To determine the Network Security to ensure the e-business security issues.

— Toensure the Strong Authentication to e-business security issues.

— To verify the Tracking to ensure the e-business security issues.

— To examine the Product Quality and Packaging to ensure the e-business security issues.
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IV. LITERATURE REVIEW

(Narendra Kumar Tyagi, May 2011) points out the objective of this study is to collect and analyses the views of Internet clients
that carry out business deals on Internet with regards to the impact of security threats on e-business. Conventionally, when big
business with data sanctuary, three security objectives are addressed: confidentiality, integrity, and availability. To achieve the
above mentioned goal and to collect the relevant data/information about the research topic, a questionnaire was urbanized using
standard test.

(Manivannan Senthil Velmurugan, 2009) describe about e-business and how its business operation works, To analyze and
increase the awareness regarding security concerned in e-business, To examine the understanding relating the trust involved in e-
business, To provide solutions in order to overcome e-business trust and security problems and also its prospects. To afford
importance to the customers from side to side examine and cargo provided, research found that companies should build up trust
and security to protect their customers.

(Niranjanamurthy, 2013) The aim of this paper is to travel around the awareness of sanctuary in e-commerce B2C and C2C
websites from both customer and organizational perspectives. E-commerce is widely considered the buying and selling of products
over the internet, but any transaction that is completed solely through electronic measures can be considered e-commerce. Day by
day E-commerce and M-commerce playing very good role in online retail marketing and peoples using this technology day by day
increasing all over the world.

(Dr. Arun Kumar, 2009) it is evaluate that Electronic business is a phenomenon that is becoming more widely researched and
superior implicit. This part is rationally fit distinct and has started to emerge as a field of study, both as part of business courses
and as specific programs. In parallel, businesses are increasingly embedding technology into their business processes and seeking
to exploit the efficiency and effectiveness gains that can occur from the use of “e-business” either in its entirety or in specific
organizational functions or processes.

(Jim Whitmore, 1998) This paper analyzes the theoretical resemblance and distinctions of the design intra, and extra enterprise
design environments in an exertion to emphasize some intricate of creating an e-business. It appears that many of the existing e-
business solutions are technology centric, rather than information centric.

V. RESEARCH METHODOLOGY

The information and current data presented in this paper were collected from Primary Data Collection. This research is based on
Descriptive Research. Totally 200 samples were taken for the research. Demographic Profile, Confidentiality, Authentication,
Tracking, Product Quality and Packaging, Network Security are the variables which took for the Data collection questionnaires.

VI. ANALYSIS

A.  Chi-Square Test

HO1: there is no significant difference between Age and Authentication
HO,: there is no significant difference between Age and Network

Chi-Square Value | df | Asymp. Sig. (2-sided) Result
HO:1 34.9192 12 .000 HOx1 is rejected
HO2 20.9932 16 179 HO2 is Accepted

E. ANOVA

LOC = 0.05 and the table value is 3.32. Thus the calculated value is less than the table value.
HO : There is no statistical difference between the means of Age and Product Quality & Packag

ng.
Sum of Squares | df | Mean Square F Sig.

HO | Between Groups 12.473 4 3.118 9.070 | .001

. Correlation

(@) H1: Row > 0, There is a positive relationship among Product Quality & Packaging and Tracking.
H1 is Accepted

Correlations
Prodl Tral
Pearson Correlation 1 .306™
Prodl Sig. (2-tailed) .000
N 200 200
Tral Pearson Correlation .306™ 1
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Sig. (2-tailed) .000

N 200 200
**_Correlation is significant at the 0.01 level (2-tailed).
(b) H1: Row > 0, There is a positive relationship among Occupation and Confidentiality.
H1 is Accepted.

Correlations

Occupation | Conl
Pearson Correlation 1 .235™

Occupation Sig. (2-tailed) .001
N 200 200

Pearson Correlation 235" 1
Conl Sig. (2-tailed) .001
N 200 200
**_Correlation is significant at the 0.01 level (2-tailed).

VI11.DISCUSSION, FINDINGS AND SUGGESTIONS

A. Problem: Lack of Trust

The customers who are buying their products online will facade another danger problem on commerce with the vendors where the
vendors cannot be experimental, and sometimes they are unknown. Moreover, private information and credit card numbers of
customers might disclosed to other people throughout or behind their online trades when the sellers are not sufficiently expert to
protect the customer’s data. Due to the reason confirmed above, it in impossible for customers to do their online trades safely and
because of those belongings happened before, it caused the customers to lost their secure in buying through online and it does
make customers mislaid their trust headed for online trading.

&, Solution: Confidence of Trust

To solve this major problem of trusting in E-Business, a large quantity of trust will be very important to prove to the users that the
positive website which the users are right of entry are trust laudable. The trust makes a website in a good situation and all the users
who are using it will feel contented dealing any type of business with them. As the concern of trust occurs in the whole lot in the
internet and E-Business, it is extremely important that the value of trust is big and it is talented to get the trust and the
trustworthiness of the user and making sure that they hang about loyal to the particular website.

. Problem: Unaware of How E-Business Transactions Take Place

E-business has made an organization to run their business more resourceful where the customers can get their products just in time.
Through e-business like by using extranet, the suppliers are bright to right to use to an organization’s database on when the wan to
collect what they have ordered and that allow them to make the products available to the fastidious company just in time. They do
not realize that a close incorporation between the suppliers and the company can put the clients in the way that they still can obtain
their order on the time they want.

£, Solution: Being aware of E-Business Transactions

The issue of being uninformed of not perceptive about how online transaction works can pilot to a lot of issues as stated above.
This problem is a hazard to users who don’t seem to understand that their money can be blacked out if hackers hacks their
explanation. To avoid this problem, the E-Biz has to make confident that they have improved versions of security and good
transaction system for the users to notes in their currency. By making this transaction system secure, we can no longer be terrified
of hackers. In the signify time, E-Biz needs to educate the users about the online transaction system.

E. Problem: Degree of Confidentiality involves

There is uncountable of methods that an e-business set up will be bothering by hackers, crackers, and displeased insiders. These
have straight away decreased the degree of confidentiality of clients on the way to e-business. According to confidentiality is
distinct as making information accessible to authorized users, and prevents the access from not permitted users towards
information. Majority of internet users are apprehensive about others finding out about their online activities where 89 percent fear
that internet companies might sell or give away and 87 per cent panic that indemnity company force to change their reporting after
finding out what online information they contacted.

#. Solution: Making sure that the Degree of Confidentiality is Reached

Organizations have to keep protected of clients’ personal information and stored in a technique that it is unable to be accessed by
other not permitted users. In order to put up the self-confidence of users, the system has to be protected and stretched so that no
bugs or viruses could go in the website or the transaction system.
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VIIl. CONCLUSION

The expansion and upgrading of technologies have bring successful towards e-business. High technologies have involved people
exploitation the technologies such as hackers and cybercrime which they can admission to e-business privacy easily. Thus, e-
business companies should put together trust and using security during the business transaction. To provide rate to the customers
through service and goods make available, research found that companies should erect up trust and security to guard their
customers. In order to create an effectual infrastructure for securing E-business, it requires a complete development of several
components including laws, policies, industry nature regulation, technical standards and law enforcement. Therefore, Governments
and businesses need to work mutually to improve consumer trust and security are challenge to increase transactional good
organization and effectiveness in all portions of the design, production, marketing and sales of products or services for offered and
developing good relation through the consumption of current and budding electronic technologies, which will grow the more
confidence in e-business. Moreover, the management itself needs to re-examine existing directives to ensure fortification for the
e-business.
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