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Abstract
Online tourism forums and social networks have become the most popular platform for sharing tourism related information, with
enormous numbers of reviews posted daily. This paper proposes a platform for extraction and summarizing of opinions
expressed by users in tourism related online platforms. Extracting opinions from user generated reviews are useful for clients
looking for accommodation with the suitable climate and the affordable money. The proposed system extract the reviews from
internet mainly focused on twitter and classify them, using an opinion mining technique. Platform is evaluated using a manually
pre-classified dataset of user reviews. The proposed system retrieves a collection of reviews about tourist locations posted as
tweets in twitter. The client enters the location that he wants to search and the month as an input through the application. The
opinion of the people about that particular tourist spot is analysed using rapid miner and their sentiments are classified as
positive, negative, neutral and suggested to the people. For classification, the classification algorithm named support vector
machine(SVM) have been used. Finally, the recommended locations for the specified month have also been suggested to the
client.
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_______________________________________________________________________________________________________
I.

INTRODUCTION

Interest in Opinion Mining has been growing steadily in the last years, mainly because of its great number of applications and the
scientific challenge it poses. Opinion mining is an interesting area of research because of its applications in various fields. The
opinions of users are helpful for the public and for stakeholders when making certain decisions. Opinion mining is a way to
retrieve information through search engines, Web blogs and social networks. Because of the huge number of reviews in the form
of unstructured text, it is impossible to summarize the information manually. Accordingly, the resources and techniques to help
tackle the problem are many, and most of the latest work fuses them at some stage of the process. Sentiment mining is a field of
text mining to determine the attitude of people mining. One important issue is that opinions could be in different languages. The
important thing in opinion mining is to extract and analyse the feedback of people in order to discover their sentiments. Growing
availability of opinion-rich resources like online blogs, social media, review sites; raised new opportunities and challenges.
People now can actively use information technologies to search the opinions of others. The main objective behind this system is
that tourist can easily extract subjective and useful information based on the reviews available in the web services.
II. EXISTING SYSTEM
In the existing system, the opinions have been suggested to the clients only based on the rating rate not on the reviews posted by
the people on the social media. The main drawback of the existing system is that the opinion of the people about particular
location cannot be predicted exactly based on the rating. The positive, negative and neutral reviews of the people have not been
analysed properly and hence it could not be more efficient.
A simple number on a rating system is not providing enough information, but neither along review in which users express
opinions about more than tourist location, climate etc... There are a lot of reviews problems, which make them difficult to
evaluate.
Some of them are
 Reviews are not concise
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Scalar reviews make difficult to compare hotels with different services offered
Reviews refer to more than simple hotel accommodation
Totally different opinions from one user to another
Some aspects are more important so overall rating is not objective but more influenced on that aspect.
III. PROPOSED SYSTEM

Due to rapid growth in tourism, tourists like to find the information regarding different places. With a rapid growth in web,
tourists generally share their reviews on social website. These websites have become major source of information for tourism but
due to huge data and mixed emotions it becomes difficult for a tourist to make a decision regarding the travelling. This paper
proposes a set of summarization methods to help the users digest the vast availability of opinions in an easy manner. This system
also reduces the time required for searching and easily supports growth of tourism. This information available from social
network is beneficial for business analyst for mining the user opinion about their products and considers these opinions as
feedback to improve their policies, planning and process for product development.
Our system that could summarize the reviews, extracting the opinions from all this information, offering an overall
perspective, would save a lot of time and ease the decision process for consumer.
IV. IMPLEMENTATION
Rapid Miner is a software platform developed by the company of the same name that provides an integrated environment for
machine learning, data mining, text mining, predictive analytics and business analytics. It is used for business and commercial
applications as well as for research, education, training, rapid prototyping, and application development and supports all steps of
the data mining process including data preparation, results visualization, validation and optimization.
The data have been collected from twitter using authentication key in rapid miner as shown.

Fig. 1: Data Collection

The collected data appears as shown

Fig. 2: Output for data collection
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Sentimental Analysis
For analyzing the sentiment from the collected data, the following function in rapid miner has been used.

Fig. 3: Sentimental Analysis

Fig. 4: Polarity Classification

Convert data to documents and then categorize the sentiments and then again convert the document back into data.

Fig. 5: Document Categorization
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We can view results in statistical and graphical formats like histogram, pie chart , bar chart etc.,

Fig. 6: Output for classification

V. CONCLUSION
In this paper it was presented an opinion mining platform for extracting and classifying the reviews posted by users on twitter.
Here, we have classify and segregate the reviews based on certain categories so that the user can easily extract useful and
necessary information. This also enhances the growth of tourism.
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